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The Seaway Story

Á Initiated in 1954 and completed 
in 1959, building the Seaway 
required:
ÁSome 22,000 workers
ÁMoving 210 million cubic 

yards of earth and rock
ÁPouring over 6 million cubic 

yards of concrete

ÁThe Seaway is considered to                                               
be one of the engineering        
marvels of the 20th century 



The Seaway Story

ÁThe Seaway was built to 
transport bulk cargoes ςgrain 
out for export and iron ore in

ÁSince 1959, the Seaway has 
moved over 2.5 billion tonnes of 
cargo valued at over $375 billion



An Overview:
The St. Lawrence Seaway

Welland Canal

Montreal / Lake Ontario
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Seaway Cargoes

Á Iron ore for the steel industry
ÁCoal for power generation and steel 

production
Á Limestone for the construction and steel 

industries
ÁCement, salt and stone aggregates for 

agriculture and industry
ÁGrain for overseas markets
ÁGeneral cargo, such as iron and steel 

products 
ÁProject cargo, such as wind turbines and 

heavy machinery



Vessels

ÁOcean Carriers

ÁFednav, Canfornav, BBC, Beluga, 
Polsteam, Wagenborg, Flinter, Clipper, 
Intersee

ÁDomestic Carriers

ÁSelf-unloaders, Gearless Bulk Carriers

ÁCanada Steamship Lines, Upper Lakes, 
Algoma

ÁTug and Barge

ÁMcKeilMarine



An Overview:
The Great Lakes / Seaway System

ÁYour gateway to the heartland of North America

Á3,700 km marine highway

Á41 ports connected to the                                    
System

Áserves a region that is:
Áhome to 100 million people

Á26% of US industry

Á60% of Canadian industry

²Ŝ ƭƛƪŜ ǘƻ Ŏŀƭƭ ƛǘΧΧIǿȅ I2O



Gateways and Hwy H2O

Áтм҈ ƻŦ /ŀƴŀŘŀΩǎ ƛƴǘŜǊƴŀǘƛƻƴŀƭ 
trade by the 4 modes of 
transportation

ÁEnhancing reliability and 
efficiency of the System

ÁModal integration to grow the                                                          
system and attract new business

Ontario-Quebec Continental Gateway and Trade Corridor 



What Do Shippers Want?

Options Competitive Price
Accurate BillingAdequate Equipment

Value-Added Service

Information Technology

Competitive Transit Time
Timely Information on Shipment Status

Just In Time Delivery

Consistent Service

Less Environmental Impact

On Time Delivery

Seamless Access to MarketsModal Connectivity
Innovative SolutionsSuitable Infrastructure

Flexibility



Choosing the Hwy H2O Option

Benefits

ÁAvailable Capacity

ÁStrategic location

ÁMultiple Port Options

ÁPort Facilities: Laydownand Staging Availability

ÁConnectivity: Road and Rail

ÁCost Competitive: Business Incentive Program

ÁReduced environmental footprint



Available Capacity

ÁOver the last 5 years, an average 
of 41 million tonnes of cargo per 
year transited the Seaway

ÁThe Seaway has the capacity to 
significantly increase traffic 
volumes without additions to 
existing infrastructure

ÁOur available capacity translates 
into reliable, consistent service



Strategic Location

Over 150 million people in North America live within an 8 hour 
drive of a major port on the Great Lakes / Seaway System



Multiple Port Options



Connectivity

ÁMore than 40 provincial and interstate highwaysand 
nearly 30 rail lines link the ports of the System with 
consumers, products and industries all over North 
America



Port Facilities

ÁAvailability of ample laydown 
areas

ÁFlexibility of cargo storage and 
staging

ÁMany ports offer value-added 
services



Business Incentive Program

DǊƻǿƛƴƎ ƻǳǊ .ǳǎƛƴŜǎǎΧΦ

Maintaining our Existing Cargo and Attracting New Cargo

Since March 2008, our Toll Structure has been modified to 
offer Business Incentives

ÁToll Freeze From 2008 to 2010

ÁA 20% Reduction on tolls for cargo qualified as                     
New Business

ÁA 20% Volume Incentive for Existing Cargo Customers



Business Incentive Results

Bulk Cargo

ωCoke

ωCoal

ωIron Ore

ωCement

ωAluminum

General Cargo

ωManufactured Steel

ωSteel Billets

ωSteel Coils

ωScrap Steel

Project Cargo

ωWindmills and Parts

ωMachinery

New Business during the 2009 Season
Total: 1.63 million tonnes



Marine Mode Benefits

ÁLower Total GHG Emissions (tonnes/km)

Á Improved Energy Efficiency

Á Improved Road Safety

ÁLower Highway Maintenance Costs

ÁLess Risk of Accidents and Spills

Á Improved Commuting Times

ÁRelief to Urban Congestion 
(infrastructures)

Environmental Footprint



Hwy H2O Brand

ÁHwy H2O the brand has existed since 2004

ÁPromotion and Awareness of System
ÁAdvertising

ÁEvents such as attendance at exhibitions and 
organization of trade missions, conferences

Á Focus on Cargo
ÁWorkshops

ÁCustomer Visits

ÁHwy H2O membership: A total of 45 members



Hwy H2O Port Partners

�‡Hwy H2O Brand


